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WHAT IS MARKETING?

Marketing is a reciprocal conversation
between the audience and the library that

answers the question...

“WHAT’S IN IT FOR ME?”




HOW TO CREATE A MARKETING PLAN

Research

e |dentify Target Audience
o Students, Faculty, Staff, Student Employees
e Understand Your Target Audience
o Basic = Age, Race, Gender, Major, Employment,
Residence
o Psychographic = Goals, Needs, Challenges,
Motivations

Implementation

e Creat a Scheduled Plan

April May June-July Aug - Dec
Market Analyze Select Products Implement
Research Research /Procedures Changes

Planning

e Set Goals Based on Change You Want To See In Audience
e Set Objectives Based on Goals

e Identify Key Messages
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e Analyze Efficacy of Effort
o What worked/didn’t work and why?
o What can we repeat for continues success?

e Demonstrate the Impact of Your Plan







